
The one-day event was jointly organised by CAMRI’s David Gauntlett
and Lizzie Jackson and Peter Davies from BBC Children’s. It was funded
by the BBC and the Arts and Humanities Research Council. Over 300
delegates attended from universities and production companies as far
away as the USA and the event was reported in a large number of
print and online publications worldwide.

There was a real sense of excitement generated by the event which
included demonstrations in the foyers of virtual worlds for children from
Disney and Yomedia, a converged media prototype-player from Brunel
University and the University of Westminster, BBC research into the
effects of virtual reality on BBC content and also intelligent avatars from
Elzware.com

Richard Deverell, Controller, BBC Children’s, gave the opening
keynote speech which called for innovative and creative approaches to
media for children. The need for a healthy and vigorous British
production sector was, he felt, highly important in the face of growing
globalisation and the recent decline in the production of television
programmes for children.

A producer’s session considered the forthcoming virtual world from
Lego, Lego Universe, and Michael Smith of MindCandy provided an
overview of the growing number of virtual worlds for children. Diane
Carr from the London Knowledge Lab offered research findings about
learning and virtual worlds and Seth Giddings from the University of the
West of England showed videos illustrating immersion and play in
virtual and actual places. Tamara Littleton from eModeration.com and
lawyer Paul Massey from K & L Gates provided an overview of the
management and regulation and virtual worlds for children.
David Gauntlett and Lizzie Jackson presented findings from the
collaborative year-long study of the BBC’s new 3D virtual world for

children aged 6–12, Adventure Rock. In addition to eight ‘orientations
to Adventure Rock’ indicating the diverse approaches favoured by
different kinds of children, the CAMRI researchers offered 13 principles
for producers of virtual worlds.

The closing keynote was given by Dr Adrian Woolard, Head of
Innovation Culture, BBC Future Media and Technology. Dr Woolard
hoped the conference would be the first of many between researchers
and producers.

For further information visit www.childreninvirtualworlds.org.uk
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Researchers and producers interested in virtual worlds for children gathered together for
the first conference dedicated to the topic at the University of Westminster in May.
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Diplomatic and trading links have deepened rapidly in
response to the Chinese economy’s growing need for energy
and commodities. CAMRI’s timely one-day conference in
September was the first time that the media implications of this
relationship have been addressed. It explored those aspects of
Chinese intervention and investment related to media and other
cultural exchanges. The papers and contributions brought
together a wide range of contributors – scholars, journalists,
photographers, researchers – from China, Africa and elsewhere.

The opening address was by Firoze Manji, director of
Fahama and founder of Pambazuka News based at the
University of Oxford. Firoze ceded that cheap Chinese
commodities are certainly having a conspicuously negative
effect on African economies. However, he reflected that
China’s rapid insertion into African economies had
paradoxically been aided by the West through a long
history of deleterious structural adjustment programs (SAPs) and
the enforcement of neoliberal economic policies. He urged
media workers to address the situation with more
even-handed analysis.

Two contrasting speakers examined the nature of Chinese
media interventions in Africa. Professor Fackson Banda who is
UNESCO chair of media and democracy at Rhodes University
in South Africa gave a paper which historicised China’s
support of the African mediascape. CAMRI member Xin Xin
presented her findings on the changing role of China’s state
news agency, Xinhua, in sub-Saharan Africa, where it operates
17 bureaux.

Portrayals of Africa in contemporary Chinese media was the
subject of the next panel. Wang Xi is a Chinese photographer
who also lectures at the Dalian College of Image Art, China.
He presented his research into the incidence of text and
images on Africa in a popular Chinese daily. His findings
showed that while reporting on Africa is negligible, images are
more positive than text. The other speaker was Ma Guiha,
London correspondent of the Xin Hua news agency.,and
previously based in Nairobi. From her very interesting dual
vantage points, she expressed surprise at the Western media’s
continued negative portrayal of China’s engagement.

Serge Michel (West African correspondent for Le Monde)
gave a visual presentation from the photo journal La Chinfrique
that he has co-authored. The photos reveal intimate, sometimes
controversial moments of interaction between African workers,
Chinese migrants and their respective elites.

The media image of China portrayed to Africans was the
subject of the following session. CAMRI’s Winston Mano
explored the way that the Chinese are portrayed in cartoons in
African media. Allen Cooper from the research organisation
InterMedia presented research on the regional penetration of
China Radio International (CRI) and Baffour Ankomah, as
Editor of New African, gave the perspective of a working
African journalist passionate about shifting media generated
variations of the ‘Africa as Dark Continent’ myth.

The final panel examined the way that Western media
coverage has interpreted and explained the Chinese role in
Africa. Emma Mawdsley from the University of Cambridge has
researched this topic extensively and her paper outlined an
entrenched media bias against China in the British
broadsheets. Her co-panellist was Richard Dowden, formerly a
distinguished African correspondent and now director of the
Royal African society. He explained the general dilemma
facing Western journalists whether or not to focus on negative
stories at the risk of overlooking positive trends in Africa.

As with all the previous sessions there were lively and
occasionally heated contributions from the varied audience.
This may be a subject which is only just emerging, but it is
clear that there is a rich vein to explore further.

Findings

China in Africa – what does it mean for the media?
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China’s rapidly growing and sometimes controversial role in Africa raises
new and interesting questions.

From left to right: Vera Fennell, Assistant Professor in the Department of
Political Science at Colorado College, USA; Lotus Yee Fong from San
Francisco, USA and Wang Xi from Dalian College of Image Art in
association with the University of Bolton.
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Supported by the Arts and Humanities Research
Council (AHRC), the event was attended by around
100 delegates, making a good mix of industry
practitioners (children’s writers, directors, producers and
broadcasters), consultants, researchers and students.
The event was organised into four thematic sessions,
preceded by the opening address by Professor Maire
Messenger Davies, from the University of Ulster.

In the first session, conference organiser and CAMRI
Professor, Jeanette Steemers presented some findings
from her two-year AHRC-funded research into the
changing production ecology of UK pre-school TV and
the impact of licensing and merchandising
considerations on the creative and production process.
Jeanette illustrated the different ways in which
competing commercial and creative interests are
managed, balanced and negotiated among different
players. Lynn Whitaker from the University of Glasgow
presented her research which is based in BBC
Scotland Children’s department and examines issues of
diversity, representation and interactivity.

The second session aimed to stimulate discussion
about the development of young children’s media
across a variety of platforms both from the child and
producer/corporate point of view. Speakers included
both academics and producers. Greg Childs, the
initiator of the first CBBC websites, discussed how the
traditional UK broadcasting and production sector can
shape up to new technological developments and
argued that the issue of funding is the key one. Laura
Turner, Vice President, Global Digital & Music Laing at
UK distribution company Entertainment Rights,
examined the commercial opportunities/threats of
multiplatform exploitation. CAMRI researcher Lizzie
Jackson presented the findings from a year-long
AHRC/BBC funded research project on Adventure
Rock, BBC Children’s new virtual world for children.
Maire Messenger Davies and Kaitlynn Mendes
presented the findings from a BBC/AHRC-funded
project on children’s content and participatory
environments in an age of citizen media.

The different experiences of a range of production
companies was the focus of the third session. How
creativity and technological innovation have
contributed to the development and execution of age
appropriate and innovative content for young children
was discussed. Phil Davies, from ABD (Peppa Pig, Little
Kingdom), Josh Selig and Heather Tilert from Little
Airplane Production (The Wonder Pets!, 3rd & Bird),
Lenora Hume from HIT Entertainment (Bob the Builder,
Thomas & Friends, Fireman Sam, Angelina Ballerina)
and, finally, Jocelyn Stevenson, from TT Animation
(What’s Your News?) shared their production
experiences with delegates.

The final session gave delegates an overview of
some of the different creative and business
requirements for young children’s television in key
territories and how these can be accommodated with
the demands of the domestic marketplace. Michael
Carrington (Controller, CBeebies, BBC Children’s)
focused on the particular requirements of CBeebies,
the BBC’s pre-school digital service. US
educational/media consultant Dr Mary Ann Dudko
discussed the specific curricular demands of the US
market, especially for pre-school programmes. Finally,
Anne Brogan (Director of UK independent production
company Kindle Entertainment) provided her
perspective on the advantages and challenges of
international co-productions.

Making television for young children:
future prospects and issues
This one-day conference brought together academics and people from the television
industry to discuss current issues and future prospects for pre-school and young
children’s television programming in the UK.



Zimbabwe’s media retains many of the original facets from the
1960s and 70s’ struggle against colonialism. This was the
central argument made by Dr Fay King Chung, a veteran of
Zimbabwe’s liberation war, in a presentation in the CAMRI
Africa Seminar Series. In a paper entitled ‘Media, Ideology and
the Struggle for Zimbabwe’, Dr Chung, who is also Zimbabwe’s
former Minister of Education and author of Relieving the Second
Chimurenga: Memories from Zimbabwe’s Liberation Struggle, told
CAMRI students and staff that political parties in the country have
ruthlessly used ideology and propaganda to win hearts and minds.

Dr Chung, who ran as an independent candidate in
Zimbabwe’s senatorial elections of March 2008, pointed out
that the first 15 years after Independence, 1980 to about
1997, were dominated by ZANU PF. It was able to retain its
ideological hegemony. During the period 1982 to 1987,
Matabeleland and Midlands, seen as strongholds of ZAPU,
were literally crushed. The ZANU government used its control of
the national press, a system inherited from Ian Smith, to ensure
that the population only heard one side of the story – the side
of the government. The side of the ‘dissidents’ was totally absent
from the local media, although a few foreign governments and
media were able to report that ordinary civilians were being
tortured and killed.

In relation to the contemporary struggles between old and new
political groups, Dr Chung argues that the lack of careful
analysis and the over-simplification of issues has contributed to
the current polarisation of views. In closing Dr Chung pointed
out that new forms of ideological struggle are becoming evident
in the use of email, internet and cell phone messages. In her
view, the struggle for ideological hegemony continues.

The Arab Media Centre held the
very successful conference
Journalism Testing Legal
Boundaries: Media Laws and the
Reporting of Arab News on 20
June. In the first panel, How
News Organisations Respond to
Legal Obstacles, Nacer Bedry

(Al-Jazeera TV), Zaki Chehab (LBC/Al-Hayat), Bertus Hendriks
(Radio Netherlands), Nabil Khatib (MBC), and Hani El-
Konayessi (BBC-Arabic) talked about the difficulties they face as
media practitioners when they want to report about political
events in the Arab world. The second morning panel,
Defending Journalists and Journalism: National and International
Law, started with a presentation by Walid Batrawi (BBC World
Service Trust) about obstructions encountered by Palestinian
media as a result of Israeli occupation and Palestinian
infighting. He was followed by human rights defenders from
Amnesty International (Nicole Choueiri), Article 19 (Hoda
Rouhana), and Human Rights Watch (Tom Porteous). Aidan
White, Secretary General of the International Federation of

Journalists spoke in the same session about solidarity among
journalists and its implications for media law reform. Scholars
from Australia, Egypt, France, Palestine, Poland and the US
presented papers at the afternoon workshops, which were
organised on the themes of Change and Continuity in Arab
Media Laws and Testing Legal Boundaries: On the Internet, in
Media Zones and in the ‘Independent’ Press and Counter-
terrorism, National Security and Arab News. The proceedings
will be published soon on CD and online.

Following a research methods seminar with Lina Daouk-Öyry
of City University in October, the Arab Media Centre’s next
event, planned for late November, will be a screening of short
films by the Lebanese film-maker Sabine El-Chamaa, to include
a Q&A session with the film-maker herself.

The Arab media Centre is also organising along with
CAMRI’s Africa Media Series and Audiences Group, a two-day
conference to be held in March 2009. For details of the
conference ‘African and Arab Media Audiences: Shared
Agendas for Research’ please visit
www.westminster.ac.uk/mad/page-1948

Findings

Dr Chung speaks to CAMRI about media and
ideology in Zimbabwe
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Arab Media Centre events

Zaki Chehab
(left) and Nabil

Khatib (right)

Dr Chung
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The House of Lords select committee enquiry on News and Media Ownership,
where Steven Barnett was special adviser from July 2007 to July 2008, published
its report at the end of July this year, as he reports here.
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There were no glaring
headlines, presumably
because it didn’t call for
the wholesale
dismantling of Rupert
Murdoch’s empire, but
the recommendations
were far-reaching and I

think will have a significant influence on the next round
of legislation.

It was both a fascinating and frustrating experience. I
was surprised how much influence special advisers can
exert, not just in choosing witnesses and drafting questions
but in writing the report and recommendations. Imagine a
research project where your interviewees are
constitutionally obliged not just to accept but to travel to
you, and a full secretariat which provides verbatim reports.
All without months of ESRC referral.

Being politicians, committee members were particularly
exercised by the influence of owners on political content,
and I can take credit for (amongst other things) ensuring
that the final report embraced wider issues of ownership’s
relationship with journalism.

The frustrating part for academics is having to sit silently
during evidence sessions (only committee members and
witnesses are allowed to speak) and seeing 12 months of
blood and sweat reduced to a passing acknowledgement
on an inside page. It’s not so much the lack of personal
recognition as the absence of any mechanism for
appreciation within the research excellence framework. I
had a moan about this in the Times Higher:
www.timeshighereducation.co.uk/story.asp?sectioncode=2
6&storycode=402928

Meanwhile, other policy issues are pressing. I responded
formally to Ofcom’s second public service broadcasting
review and at the end of September was matched against
the Telegraph’s Jeff Randall at a Royal Television Society
(RTS) conference to interrogate the four chief executives
about their reactions to Ofcom proposals. Michael Grade
said he couldn’t guarantee ITV’s involvement in news in ten
years time. Mike Darcey of BSkyB thought that Sky and the
Internet were the answer – but didn’t know the ratings
figures for Sky Arts (answer: 600).

The real issue is how to solve the problem of Channel 4’s
funding gap, since revenues will not be enough to pay for
its programmes from around 2010 onwards. I gave a
paper on this, explaining why I believe that Ofcom’s
‘Evolution’ model is the way forward, at an Ofcom-Polis
seminar in September, and another paper in September at
the LSE’s communications conference exploring the vital role
for civil society groups in influencing current policy debates.

I explored these themes on a more global basis in a
keynote address to an international media seminar in October
hosted by the Finnish public broadcaster YLE in Helsinki.
Similar questions are being posed there about the licence
fee, and I used the opportunity of the 50th anniversary of
Edward R Murrow’s famous speech (as immortalised by
George Clooney in Goodnight… and Good Luck) to argue
for the importance of continuing regulation.

Meanwhile, headhunters are looking for a new chair of
Ofcom. At an RTS event in November, I’m one of four
would-be candidates putting forward manifestoes for
change, alongside former BBC chairman Sir Christopher
Bland, the Guardian’s Emily Bell and MP John Whittingdale
who chairs the Culture select committee. Any thoughts
gratefully received.

And I’m working with the Media Standards Trust to bring
together an eminent group of parliamentarians, lawyers
and journalists to prepare a report and recommendations
for wholesale reform of the Press Complaints Commission.
In an age of accountability, the PCC is probably the most
anachronistic body left in British public life, but our
politicians are too scared to tackle press reform. Our aim is
to kickstart the momentum for change.

Steven Barnett



David Hendy has been elected
to a Visiting Fellowship at the
Centre for Research in Arts,
Social Sciences and
Humanities, University of
Cambridge. He’ll be resident
between January and April

2009. While there, David will begin researching his next book,
provisionally titled Media and the Making of the Modern Mind.

‘The general idea’, he says, ‘is to provide a broad history of
the media, but with their influence on the way we think as its
main focus. In some ways its an attempt to go back to the
claims made by writers such as Walter Ong, Marshall
McLuhan, or Joshua Meyrowitz, and try to test them empirically
through a series of historical studies of reception. My time in
Cambridge will be focused on the complex relationship
between early wireless – between, say, 1894 and 1939 – and
‘elite’ and popular thinking about the aesthetics of sound, about

liveness, about disembodied voices, a changing sense of the
world, the different kinds of knowledge accrued through
listening as opposed to looking or reading, and so on. The
themes are broad, so I hope my time at the Centre, combined
with the requirement that I deliver a paper to the History
Faculty’s Modern Cultural History Seminar, will help the outlines
to emerge more clearly. The whole point is to be
interdisciplinary, and explore some of the crossing points
between the histories of the media, literature, aesthetics, and
intellectual and social life.’

David Hendy has two other publications due out shortly: a
review essay on radio history in October’s Cinema Journal, and
an article on archaeologies of listening in Media History for
early 2009. He’s also following his appearance at the Hay
Festival last May with talks at the Folkestone Literary Festival and
the Institute of Historical Research in November and a public
lecture at Newcastle University in December.

Belief in ghosts is on the rise in contemporary Western societies:
almost half of the British population, and one third of American
people, claim to believe in spirits. At the same time there is a
rise in representations of ghosts in popular culture. From
television drama series such as Ghost Whisperer, reality ghost
TV Most Haunted, to ghost tourism such as Fright Nights,
paranormal media offers a new twist on ‘things that go bump in
the night’. As in the Victorian period, beliefs in the paranormal
and its popularity in mass entertainment are connected with the
way people are dealing with cultural instability, with anxieties
regarding science and technology, religion, war and trauma in
Western societies. The paranormal in popular culture is a rich
area for critical analysis, addressing wider issues of
communication, illusion and reality, tradition and modernity.

The research monograph I am writing during my sabbatical
makes an intervention into media and cultural studies in the
study of the paranormal. Scholars have made the argument that
the dominance of new media technologies and electronic
presence over the past century suggests we live in an ‘age of
communication’. The paranormal is used as a means to explore
the idea of an age of communication. Social historians suggest
that prior to the Victorian spiritualist movement, people wished
to banish ghosts rather than seek contact with them. Spirit
photography, cinema, radio all highlight a desire to
communicate with the spirit world by using mediums and
media. Critics argue that our current fascination with spirit forms
makes a spectacle of phantasmorgoria; mass entertainment turns
us into zombies, distancing us from meaningful communication.
Rather than see the audience as zombies, my empirical
research suggests people are very much alive in their
experiences of paranormal culture. The paranormal allows
people the possibility to explore their personal beliefs,
experiences and uncertainties in spirits and communication in
modern times. Whether spirits exist or not, the culture of the
paranormal shows audiences communicating with each other in
extraordinary ways.
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Cambridge Fellowship for David Hendy

The paranormal in popular culture
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This is the subject of Professor Annette Hill’s latest research, as she reports here.

Centre for Research
in Arts, Social
Sciences and
Humanities, University
of Cambridge



Dr Xin Xin: research update

China Media Centre News

Dr Xin Xin, RCUK Research Fellow at CAMRI's China
Media Centre, has just been awarded a prestigious UK-
China Fellowship for Excellence 2008/09 and will
spend four months in early 2009 at Communication
University of China (CUC), Beijing. Xin will work closely
with Dr Hu Zhengrong, China’s distinguished
communications scholar, the director of the National
Center for Radio & TV Studies (NCRTS) and a professor at
CUC, advancing her research on China’s media and
cultural influence on the wider world. Xin will also play a
leading role in enhancing research collaboration between
CAMRI and NCRTS in the field. Prior to the UK-China
Fellowship, Xin received several small research grants
awarded by the British Academy (2007), the University
China Committee in London (2007) and the University of
Westminster (2008).

This new fellowship will build on Xin’s current research
on the impact of China’s rise in the wider world from a
communication and cultural perspective. Xin has

completed the major part of her fieldwork, including
documentary study and semi-structured interviews in China
and USA. During Xin’s visit to the Annenberg Center for
Global Communications Studies of the University of
Pennsylvania (January–May 2008), she conducted field
research at the Confucius Institutes based in Michigan
State University, University of Maryland and China Institute
in America. In addition, Xin presented her research and
delivered lectures at Bowling Green State University (USA)
and University of Pennsylvania (USA).

Xin is currently working on the first draft of the
monograph Enter the Dragon: China Presents itself to the
World, which will be the main outcome of her ongoing
research project. The book investigates the international
expansion of Chinese media and cultural initiatives in
relation to China’s rise and ‘soft power’ as well as how
China’s ‘going abroad’ strategies might impact on its
relationships with advanced democracies, particularly the
UK and the US.

A best practice case study from the China Media Centre
(CMC) was presented at the official launch of a new
national business engagement network that took place in
the House of Commons in July. The Training Gateway
connects the business community to every UK university,
enabling businesses to procure high quality corporate and
professional training. The CMC’s work training Chinese
government press officers was one of only four case
studies chosen by organisers to showcase the success of
effective engagement between universities, business and
other organisations.

In September Professor Trevor Morris and Simon
Goldsworthy, Senior Lecturer in Public Communication,
visited Shanghai, Hangzhou and Beijing, on a tour
organised by the CMC’s Alja Kranjec. They gave a talk
about ‘Crisis Management’, dealing with bad news and
generating good news, to the staff of Shanghai Media
Group and also spoke to government officials on the
advanced training programme at the Suzhou
Administration College. ‘Reputation and Branding’ was
the subject of their presentation at the Information Office
of Hangzhou Municipality and the Foreign Affairs Office
of the Hangzhou Municipal People’s Government. And at
the end of the two-week tour they gave their final lecture
‘From Downing Street to the Corporation World:
Managing Reputation and Media Relations for Success’
at the Tsinghua University.

Also in September, Professor Hugo de Burgh visited
Tsinghua and Peking Universities, the State Environmental
Protection Agency and the China Population
Communication Centre to make arrangements for research
project bids and forthcoming conferences about China in
the UK. Professor de Burgh and his team (Post Doctoral
Researcher Dr Zeng Rong and Consultant Chang Yiru)
also discussed future cooperation with contacts at CCTV,
Beijing TV, Hunan Broadcasting, Zhejiang TV and the
Shanghai Media Group.
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From left to right: Dr Zeng Rong, China Media Centre;
Mr Hangxiang Zhang, Director General of China Population
Communication Centre; Professor Hugo de Burgh, Director of
China Media Centre; Mr Zeyu Yan, Director of China
Population Communication Centre Chief Editorial Office
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On 1 September 2008, Dr Fatimah
Awan joined the Audiences research
group in CAMRI. She is the Research
Fellow on the two-year research
project, Young People’s Creative
Understanding of their Mediaworlds,
led by Professor David Gauntlett and
funded by the Arts and Humanities
Research Council.

Fatimah began her career in the
advertising industry, before moving
into academia. She has taught a

range of media studies modules at Southampton Solent
University for several years, and completed her PhD, based at
Bournemouth University, last year. Her thesis used creative

research methods to explore young people’s sense of identity in
relation to the media, and media role models. In the new
project she will be building on this experience as she recruits
school students from around the UK to take part in creative
tasks, designed to explore their relationship with the complex
array of media that young people deal with every day.

Dr Awan told Findings that getting schools to take part in the
project was always going to be a challenge. ‘We have
already got a number of schools on board, from urban London
and Manchester to rural Cumbria’ she reports. ‘The fact that we
are able to offer them a small financial incentive helps.’

Dr Awan values the human side of social research. ‘What I
find most rewarding is working with the young people, the face-
to-face interaction, and finding new insights into the place of
media in their lives’.

Following the successful completion of her PhD in the
Department of Journalism and Mass Communication,
Dr Suzanne Franks has recently taken up a position as
Director of Research with the University of Kent’s Centre for
Journalism and also with the Department of Politics and
International Relations.

Dr Franks spent the first decade of her career as a producer
for BBC Television, working on programmes including
Newsnight, Watchdog and Panorama. She also ran her own
TV production company, Sevenday Productions, for more than

14 years, producing a series of news and political programmes
and documentaries for major broadcasters including Sky News,
Channel Four, ITV and BBC Radio Four.

A former student at both Oxford and Harvard universities, Dr
Franks completed a PhD at the University of Westminster in
2007 on ‘Famine, Politics, Aid and the Media’. Her most
recent research, part-funded by the Arts and Humanities
Research Council, has seen her working with CAMRI Professor
Jean Seaton on the official history of the BBC.

CAMRI news
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Audience researcher Dr Fatimah Awan joins CAMRI

CAMRI doctoral student addresses MEPs

Where are they now?
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In this new Findings feature, we follow the progress of a former CAMRI PhD student or member of staff.

Monica Horten reports here on the experience.

Over the summer, I was invited to speak at a seminar in the
European Parliament organised by Swedish MEP Christofer
Fjellner. It was quite daunting being asked to speak in such a
venue and even more so because the topic – ‘The Telecoms
Package and Network Filtering’ – was directly related to
legislation on which the Parliament was about to vote.

The Telecoms Package is a review of EU telecoms law. In the
committee stages of its progress through the European
Parliament, a number of amendments were incorporated which
oblige Internet Service Providers (ISPs) to enforce copyright.
These amendments became controversial, so much so that they
overshadowed the other elements of the review. Christofer

Fjellner’s seminar was an attempt to move the debate into new
territory to discuss the implications of using automated filtering
techniques to enforce copyright.

In my presentation, I considered how ISPs could use one
particular technique called deep packet inspection to restrict or
block peer-to-peer downloads, and the ensuing issues for
regulation, for example, discriminatory and anti-competitive
practice. I was on a panel with representatives from Intel, the
Business Software Alliance (representing Microsoft, IBM and
other IT companies), BEUC (the European Consumers
Organisation) and the Electronic Frontier Foundation (EFF – US-
based digital rights organisation).


